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I: TIEU BAN 1 (tir HD1 - HD12)
Ngay bao vé: 21/06/2024
Thaoi gian: 7h30 -11h30
Phong: K.B101
TS.Bii  |TS. Nguyén ) ENHANCING THE MULTI-PLATFORM DIGITAL MARKETING
1 | o1 TS,' Lé Phuéc Ths. Vi Thi Neoc Nhu  |Thi Thanh TI}S. Nguyefl 20BA024 NGUYEN bAC 31/07/2002 | 20GBA STR]AT}AEGY FOR-§TOCKGPT INVES?M]?N]: AD\ZISQRY SYS:[ElYI (Giai [ThS. Dan'g Thi 1
Curu Long Quynh Anh Newvét  |Huvén Lé Ngoc Tram NAM phap nang cao chién lugc marketing k¥ thuat s6 da nén tang cho hé thong tw | Thanh Minh
suye w vén diu tr STOCKGPT)
SOLUTIONS TO IMPROVE SOCIAL MEDIA MARKETING ACTIVITIES
TS.BUi  |TS. Nauyén AT DEPARTMENT OF EDUCATIONAL TESTING AND QUALITY
TS. Lé Phude [ThS. Vi Thi ) . ThS. Nguyén NGUYEN VAN ASSURANCE — VIETNAM KOREA UNIVERSITY OF INFORMATION  [ThS. Pang Thi
2| HP2 | iitong  |Quynh Anh Ni"’cuNéht“ E‘l‘ g:a“h Lé Ngoe Tram |20BA% |quyEn 06/10/2000 | 20GBA | \Iy COMMUNICATION TECHNOLOGY (Giéi phap nang cao hoat dong | Thanh Minh 2
guye 4 social media marketing tai Phong Khao Thi & Dim Béo Chét Luong Gido Duc
- Truong Pai Hoc Cong Nghé Thong Tin & Truyén Thong Viét Han)
TS.BUi  |TS. Nguyén Solutions to improve Search Engine Optimization avtivities performance for
3 HD3 TS,' Lé Phudc Ths. Vii Thi Ngoc Nhu |Thi Thanh TIAlS. N guyefl 20BA06 LE PHUOC 19/12/2002 | 20GBA B(_)?km% Rev1ewﬂToplAl‘st at BArando (;omrpgumcatlor.l LLC ((r‘nal p-h,ap nang cao T.S{ Nguyén Thi 3
Ciru Long Quynh Anh Newvét  |Huvén Lé Ngoc Tram THINH hi¢u suat hoat dong toi uu cong cu tim kiém cho dich vu danh gia Toplist tai  [Kiéu Trang
guye Y Céng ty TNHH Truyén Thong Brando)
A . U TS.Bui  |TS. Nguyén x SOLUTION TO COMPLETE ONLINE MARKETING ACTIVITIES OF JPSS
4 | HD4 EISI LLe i hute g‘s hviz}}]“ Ngoc Nhu  |Thi Thanh Eh?\] Ng“Tyref‘m 20BA069 Eﬁ@é’NTHL 12/10/2001| 20DM | GREEN HOUSE TECHNOLOGY CORPORATION (Giai phap hoan thién \T};ﬁ LeThiHai 1,
1 Long un Nguyét  |Huyén ¢ Ngoe I hoat dong Marketing Online cho Cong ty c¢6 phin Céng nghé Green House)
TS.BUi  |TS. Neuyén DEVELOPING INTEGRATED MARKETING COMMUNICATION (IMC)
TS. Lé Phude |ThS. Vi Thi ) . ThS. Nguyén NGUYEN THI ACTIVITIES FOR PURC ESSENCE PRODUCTS AT KHAI HOAN NET  |ThS. Nguyén Thi
5| DS | iitong  |Quynh Anh NT%I‘-’C N;“ ;}llll g:anh Lé Ngoe Tram |2BA970 Ipyven 0171072002 | 20GBA | ;N1 STOCK COMPANY (Phit trién hoat dong truyén thong marketing tich |Kim Anh 5
EUyS Y hop cho san phdm tinh chat purc tai Cong ty c¢é phin Khai Hoan Net)
TS.BUi  |TS. Neuyén BUILDING AN INTEGRATED MARKETING COMMUNICATION
TS. Lé Phude |ThS. Vi Thi ) . ThS. Nguyén HUYNH THI CAMPAIGN FOR TRI AN ARCHITECTURE CONSTRUCTION CO., LTD |ThS. Nguyén Thi
6 Hb6 Ctru Long Quynh Anh NiOCuN;u ;}:: g‘:anh Lé Ngoc Tram 20BA0L7 HONG LOAN 10/06/2002) 20DM (Xay dung chién dich truyén thong marketing tich hop cho cong ty TNHH Kién |Khanh Ha 6
swe Y Trilc Xay Dung Tri An)
A Dl U TS.Bli  |TS. Nguyén x A BUILD A DIGITAL MARKETING PLAN FOR BICI CENTER COMPANY 3
7 | mpy |IS-LePhude |ThS. VAThi 1 0 Nhw |Thi Thanh |15 N8WeN onangqq |TRANTHL 0010002 | 206BA | LIMITED (Xay dung ké hoach Digital Marketing cho Cong ty TNHH BICI | 1>, T Pham |
Ciru Long Quynh Anh Nguyét  |Huyén Lé Ngoc Tram ANH TUYET CENTER) Huyén Trang




A STUDY ON FACTORS AFFECTING CUSTOMERS’ DECISION TO
A . JU TS. Bui < x N CHOOSE WEBSITE DESIGN SERVICES AT BITI TRADING AND x .
8 | nps EIS,I'HLL‘?; hute gf X“AE“ Ngoc Nhur \T/?r']f ang EZ?\I I\(I;‘:’”Tyre;m 20BA274 ?g:gg DUY 1 17/08/2002| 20GBA | TECHNOLOGY COMPANY LIMITED (Nghién ciru cic yéu t6 anh huong Eiséff;f“ Thi | g
& v Nguyét £ g dén quyét dinh Iya chon dich vu thiét ké website cila khach hang tai Céng ty €
TNHH thuong mai va cong nghé BITI)
NGUYEN FACTORS AFFECTING CUSTOMER ENGAGEMENT ON SOCIAL
TS. Lé Phude | TS. Bui Ngoc |ThS. Vii Thi |TS. Pang ThS. Nguyén N MEDIA FOR SECURITY RENTAL SERVICES IN HO CHI MINH CITY  |TS. Ng6 Hai
o HD9 Ciru Long Nhu Nguyét  [Quynh Anh  [Vinh Lé Ngoc Tram 20BAZ75 I(;IEIAT LINH 14/08/2002) 20DM (Céc yéu t6 anh huong dén su gén két cia khach hang trén mang xa hoi déi voi |Quynh o
dich vu cho thué bao vé tai thanh phé Hb Chi Minh)
A RESEARCH ON FACTORS AFFECTING THE INTENTION TO RENT
. . .. o - x ~ AN ACCOMODATION VIA SOCIAL MEDIA (FACEBOOK) OF PEOPLE JU
10 | HPIO (T:S,' Lf ih“"c TI\SmB‘;\‘I Ng‘;’f gl? X‘}‘\E‘ \T/isr;:) ans Ehi] Ng“%’f;m 20BA215 I;Sggf?gfhld 24/08/2001 | 20GBA | LIVING IN DA NANG (NGHIEN CUU CAC YEU TO ANH HUGNG PEN ?ﬁ%‘fh};‘ 10
tu Long wiguyet - (Ruyn ¢ Ngoe Y DINH THUE CHO 0/ NOI LUU TRU TREN SOCIAL MEDIA ©
(FACEBOOK) CUA NGUOI DAN SINH SONG TAI DA NANG)
"SOLUTIONS TO IMPROVE DIGITAL MARKETING ACTIVITIES FOR
A . ‘. JUN, < x = MERRIMAN U
11 | BDI11 (Tji ]“Leoih”"c Trihfl;\lf Ng‘éf ghs hV‘/‘\E” \T/isrf ang EZ?\I Iii“%’f;m 20BA111 Eggﬁ ENTHL 1 0810212002 | 206BA BRAND AT HOA THO TEXTILE - GARMENT JOINT STOCK I&Sn I;Ii‘; Thi 1
uLong guys uyn £¢ CORPORATION (Giai phap nang cao hoat dong digital marketing cho thuong J
hiéu Merriman tai Téng Coéng Ty C6 Phan Dét May Hoa Tho)
A STUDY ON THE IMPACT OF ONLINE REVIEWS ON PURCHASE
TS. Lé Phude | TS. Bui Ngoc [ThS. Vi Thi [TS. Pang ThS. Nguyén VO NGUYEN INTENTIONS IN VIETNAMESE E-COMMERCE PLATFORMS (Nghién [TS. V3 Thi
12 | HDI12 Curu Long Nhu Nguyét  [Quynh Anh  [Vinh Lé Ngoc Tram 20BA212 MINH THU 16/10/2002/ 20GBA clru tac dong ctia danh gia tryc tuyén ddi voi y dinh mua hang trén nén tang | Thanh Thao 12
thuong mai dién tir & Viét Nam)
II: TIEU BAN 2 (tir HD13 - HD20)
Ngay bao vé: 22/06/2024
Thaoi gian: 13h00 - 17h00
Phong: K.B101
TS. Nguyén BUILDING A SOCIAL MEDIA MARKETING PLAN FOR LAM SON
o8 ThS. Huynh B4 | TS.Dgng |ThS. Dao Thi [ThS. Nguyén . COMMERCIAL ADVERTISING COMPANY LIMITED (Xay Dyng K& | ThS. Nguyén Thi
1| HB13 ?:;nme“ Thay Diéu Vinh Thu Huong |Thi Thao Nhi |20BA012 [VODUCHUY | 11/04/2002| 20DM |y 0 4 Marketing Truyén Thong Xa Hoi Cho Cong Ty TNHH Quang Céo | Khanh Ha !
9 Thuong Mai Lam Son)
TS. Neuvén BUILDING AN INTEGRATED MARKETING COMMUNICATION
2 | up1a ThiI K;g; 4 ThS. Huynh B4 | TS.DPang | ThS. Pao Thi [ThS. Nguyén 20BA028 PHAN DUY 17/01/2002 | 20DM ACTIVITIES PLAN AT LAM SON COMMERCIAL ADVERTISING ThS. Nguyén Thi 2
Trén o Thuy Diéu Vinh Thu Huong [Thi Thao Nhi ANH PHUC COMPANY LIMITED (Xay Dung Ké Hoach Hoat Dong Truyén Thong Khéanh Ha
Y Marketing Tich Hgp Tai Cong Ty TNHH Quang Cao Thuong Mai Lam Son)
TS. Nguyén N . « R . x = THE EFFECT OF CONTENT MARKETING ON CUSTOMERS’ x
LA ThS. Huynh B4 | TS.Dang | ThS. Pao Thi |ThS. Nguyén NGUYEN THI : R A A L, s TS. Nguyén
3 HD15 [Thi Kiéu Thiy Dicu Vinh Thu Huong | Thi Thao Nhi 20BA165 THUY TRANG 05/04/2002| 20DM | PURCHASE INTENTION (An}} huorylg cufa tiép thi ndi dung dén y dinh mua Thanh Hoai 3
Trang ctia khach hang)
TS. Nguyén N . < N . x 5 WEBSITE-BASED FACTORS IMPACT CONSUMERS’ ONLINE x
oA ThS. Huynh Ba | TS.Pang |ThS. Pao Thi |ThS. Nguyén MAI TRAN 2K A L en , TS. Nguyen
4 | Hb16 |ThiKicu Thiy Digu Vinh Thu Huong |Thi Thao Nhi 20BA133 BANG TRINH 26/02/2002 | 20DM PURCHASIN(E INTENTIONS (Cac yeiu toﬁ dua trf31.1 t.rAang ‘web tac dong tac Thanh Hodi 4
Trang dong y dinh mua truc tuyén cua nguoi tiéu dung)
"BUILDING AN INTEGRATED MARKETING COMMUNICATION PLAN
TS: N%uyen ThS. Huynh Ba | TS.Pang |ThS. Bao Thi |ThS. Neuyén VO THI KIEU FOR TRUONG HAI INDUSTRIES GROUP LIMITED COMPANY ( THACO ThS. Nguyén Thi
5 | HP17 [ThiKiéu Thiv Dicu Vinh Thu Huone |Thi Thio Nhi 20BA064 DIEM 30/06/2002| 20DM INDUSTRIES) Khanh Ha 5
Trang Yy Die & ’ (Xay dung ké hoach truyén théng marketing tich hop cho cong ty TNHH Tap
doan Cong nghiép Truong Hai)




SOLUTIONS TO IMPROVE THE EFFICIENCY OF MARKETING MEDIA
TS. Nguyén R . N - x [ ACTIVITIES OF PTSC QUANG NGAI PETROLEUM SERVICES JOINT x
6 | HPIS |ThiKiéu ThS. Do Thi | ThS. Huynh | TS, Bang - ThS. Nawyen 55579 |PHAMANH 1 571612002 | 200M STOCK COMPANY TS. Neuyen
Thu Huong  |Ba Thuy Diéu Vinh Thi Thao Nhi HOA e 4 A i ) R XA . A Thanh Hoai
Trang (Giai phap nang cao hiéu qua hoat dong truyén thong marketing ctiia Cong Ty
C4 Phén Dich Vu Dau Khi Quang Ngii PTSC)
BUILDING A PLAN ONLINE MARKETING COMMUNICATION FOR HOI
TS. Neuyén AN TOURISM PROMOTION ACTIVITIES OF THE CENTER FOR
7 | up19 Th: K%uye ThS. Pao Thi [ThS. Huynh TS.Ping  [ThS. Nguyén 20BA234 NGUYEN THI 14/08/2002| 20DM CULTURE, SPORTS & RADIO, TELEVISION OF HOI AN CITY IN 2025 - |ThS. Lé Thi Hai
Tr;n e Thu Huong  |Ba Thiy Diéu Vinh Thi Thao Nhi THANH THAO 2026 (Xay dung ké hoach truyén thong marketing online cho hoat déng quang |Van
g ba du lich Hbi An ciia Trung tdm Van hoa - Thé thao & Truyén thanh - Truyén
hinh thanh phé Héi An nam 2025 - 2026 )
TS. Nguyén . . . x X Solution to complete Customer relationship management at LPBANK Bank - U
8 | HP20 |ThiKiéu TS. Ping Vinh EZST'IEI“YS?&H T?iﬁ{a;’;h‘ %lsﬁagsﬁll 20BA227 EI:"?M THITAT 10/12/2002| 20DM | Da Nang Branch (Hoan thién hoat dong Quén trj quan hé khach hang tai Ngan \T/};: L& Thi Hai
Trang e S hang LPBANK - Chi nhanh Da Ning)
III: TIEU BAN 3 (tr HD21-HD32)
Ngay béo vé: 22/06/2024
Thoi gian: 7h30 -11h30
Phong: K.B107
THE IMPACT OF ELECTRONIC WORD OF MOUTH ON BRAND IMAGE
P U X ThS. Trin AND INTENT TO USE GROUP SERVICES: A PERSPECTIVE ON R
1 | HP21 gsp leo Hai ;hs : T;g‘) Thi ?;,S'\/T,f”"“g ;ra”;PhTam Ngoc Phuong  |20BA117 [DONGOC VY | 23/10/2002 | 20GBA | INCOME DIFFERENCES (T4c dong ciia truyén miéng dién tir dén hinh anh %S; - L& Ha Nhu
uyn 1en trang rven uyen rang rpao thuong hiéu va y dinh st dung dich vu ngén hang: Goc nhin vé& su khac biét thu a0
nhép)
N . A THE ROLE OF CONTENT MARKETING STRATEGY ON PURCHASE
JR— U ThS. Tran ThS. Tran NGO THI ] . .
2 | upm TS.‘Ngo Hai Th? Ngbé Thi Ths. T}'u(mg Pham Huyén [Neoc Phuong |20BA205 [THANH 06/03/2002| 20DM INTEI\‘IleoN. 6 CASE STUDY OE‘REAL EAS‘T,A.T'E I.N DA NANQFITY TS.. Ngu}./en Thi
Quynh Hién Trang Thi Vién ) (Vai tro cua chién lugc marketing ndi dung doi voi y dinh mua: Nghién cru  [Minh Chi
Trang Thao NHUNG X A 1he A RO FE
truong hop ve bat dong san tai thanh pho Pa Nang)
ThS. Trin ThS. Trin FACTORS AFFECTING CUSTOMER SATISFACTION ON MOBILE
TS.Ngo Hai [ThS. Ng6 Thi |ThS. Truong ) A ) BUI HOANG BANKING SERVICES OF MB MILITARY COMMERCIAL JOINT STOCK |TS. Nguyén Thi
8 | HD23 46y onh Hién Trang  |Thj Vién ?:Z:‘ Huyen ?f?’c Phuong 20BA002 |,y 15/10/2002| 20DM | '\ NK (Nhimg yéu t6 anh huong su hai long cua khich hang vé dich vu ngan |Kiéu Trang
g ao hang di dong cua Ngén Hang Thuong Mai C6 Phin Quén Ddi MB)
. U ThS. Tran ThS. Tran x < Current situation and Solutions to optimize SEO Activities for HyperCore x .
4 | Hb24 ](;S" Nﬁg 0 Hai ]1_;}]131 ?rg(; Thi ;E]SVTf;mng Pham Huyén |Ngoc Phuong |20BA022 I/ll?:j‘}lj QuUOC 26/07/2002| 20DM | project at SEODO Agency (Thuc trang va d& xuét quy trinh hoan thién chién ;18” Nf:l}:n Thi
uyn ¢ ang I Ve Trang Thao chuoc SEO Website cho du an HyperCore thuéc SEODO Agency) cu trang
PO ThS. Ngb ThS. Tran ThS. Tran A , SOLUTIONS TO DEVELOP SOCIAL MEDIA MARKETING ACTIVITIES . .
5 | HP25 gi Nfo Hai ;EiS'VTiérI‘f‘mg ThiHién  |Pham Huyén |Ngoc Phuong |20BA253 ;ﬁl THITHUY 1 5910812002 | 206BA | FOR GEM RIVERSIDE HOI AN HOTEL (Gidi phap phit trién hoat déng (T:?[‘uL]fOzh“"c
yn i Trang Trang Thao social media marketing cho khach san Gem Riverside Hoi An) g
Ths. Ngo ThS. Trin ThS. Trin SOLUTIONS TO IMPROVE THE EFFICIENCY OF DIGITAL
TS.Ng6 Hai [ThS. Truong o ) ; ’ TRUONG MARKETING ACTIVITIES FOR BTASKEE COMPANY LIMITED (GIAI ThS. Bang Thi
6 | HD26 | ynh Thi Vién Pr‘;nH'e“ ?;;‘:’ Huyén I;}“f;’g Phuong - 20BAL10 |op iy yyen | 10/01/20011 20GBA |0 4 p NANG CAO HIEU QUA HOAT PONG DIGITAL MARKETING  |Thanh Minh
9 9 CHO CONG TY TNHH BTASKEE)
A N N Factors affecting consumers' purchasing behavior towards smart electronic
U ThS. Ngd ThS. Tran ThS. Tran - ] . . S , PRI . x
7 | mpoy IS NedHai |ThS. Truong | Mt pham Huyén  |Neoc Phuong  |208A132 |SE THEKIM 7050002 | 20D | Products: Case study in Da Nang, Vietnam (Céc yeu 0 dnh huéng dén hanh vi 1TS. Nguyén
Quynh Thi Vién N TUYEN mua san pham dién tir thong minh ctia nguoi tiéu dung: Nghién ciru trudng hop | Thanh Hoai
Trang Trang Thao s S L
tai Ba Nang, Viét Nam)




. ThS. Ngb ThS. Tran ThS. Tran = Factors Affecting Tourists' revisit intentions to Hoi An, Vietnam: The x
8 | P28 glsl Nf‘) Hai iEiS'VTi;“mg ThiHidn  |Pham Huyén [Ngoc Phuong [20BA217 ?ﬁ,‘iﬁf E:]/ITEH,\} 27/10/2002| 20DM | Influences of Push and Pull Motivations (Cc yéu té anh huéng dén ¥ dinh i:aigﬁﬁ 8
yn : Trang Trang Thao quay lai Hoi An, Viét Nam cua du khach: Anh hudng cua dong co déy va kéo)
ThS. Trdn ThS. Tedn COMPLETING SOLUTION TO SOCIAL MEDIA MARKETING PLAN FOR
TS. Ngb Hai : N ThS. Truong ThS. Ngo Thi ) PHAM THI THE VINACERATION BRAND OF DANAZON LIMITED LIABILITY  |ThS. Vii Thi
9 | HP29 Quynh Pham Huyén Thi Vién Hién Trang Ng?c Phuong 120BA078 HANG 16/04/2002) 20DM COMPANY ( Giai phap hoan thién ké hoach marketing truyén thong xd hoi  |Quynh Anh 9
Trang Thao ca s . N . A
cho thuong hiéu vinacreation ctia cong ty trach nhiém hiru han Danazon )
~ .. |ThS. Tran . |ThS. Tran LE NGOC Advanced solutions for social media activities for AZ MEDIA Company x .
10 | HP30 F(gs" Nhg 0 Hai Pham Huyén ;Elsvfégmg ;}:ésn ?rga(;Thl Ngoc Phuong  |20BA101 [PHUGNG 23/06/2002 [ 20GBA | limited (Giai phap néng cao hoat dong social media cho Cong ty TNHH AZ Ellr?l Engr:l yén Thi 10
wn Trang : £ |Thao THAO MEDIA)
COMPLETING SEARCH ENGINE OPTIMIZATION (SEO) WEBSITE
... |ThS.Tran .. |ThS. Trin £ ACTIVITIES FOR DANA SEO TECHNOLOGY AND COMMUNICATION N
11 | HP31 gi le‘) Hal b am Huyén gis'VTi;“mg El?esn I;rga‘;Th‘ Ngoc Phuong  |20BA230 k‘]éag’éﬂ 04/11/2002 | 20GBA | COMPANY LIMITED (HOAN THIEN HOAT PONG TOI UU HOA CONG E’; Eﬁ;‘yen Thil gq
L Trang : ®  |Thao CU TiM KIEM (SEO) WEBSITE CHO CONG TY TNHH CONG NGHE VA
TRUYEN THONG DANA SEO)
... |ThS.Tran . |ThS. Tran PO HA Completing solution to social media marketing plan for Iris Training and I
12 | Hb32 gi Nhgo Hai Pham Huyén iEISVT;IOTlg ;}llésn ?ﬁ;Th! Ngoc Phuong [20BA129 [PHUONG 14/11/2002 | 20DM development consulting company limited (Giai Phap hoan thién ké hoach g:ls Z?%ITI}: ! 12
L Trang : & Thao UYEN truyén thong mang xa hoi cho Cong Ty TNHH Tu van dao tao va phat trién Tris) v
IV: TIEU BAN 4 (tir HD33 - HD40)
Ngay bio vé: 22/06/2024
Thoi gian: 13h00 - 17h00
Phong: K.B102
ThS. Neuvn COMPLETING SOLUTION ON DIGITAL MARKETING PLAN OF BITI
1 | upss |TS Nguyén |ThS. Lé Thi Thi khig ThS. Nguyén |ThS. Nguyén 20BA0G2 PO THANH 2710712002 | 20DM TECHNOLOGY AND TRADING COMPANY LIMITED ThS. Vii Thi 1
Thanh Hoai  [Hai Van Ha Thi Kim Anh | Thj Nhu Quynh BIEN (Hoan thién giai phap ké hoach marketing sb ciia cong ty TNHH Thuong Mai |Quynh Anh
va Cong Nghé BiTi)
FACTORS INFLUENCING THE DECISION TO ONLINE SAVING
2 | upaa [T Nguydn |ThS.Nguyén  [ThS.L&Thi |ThS.Nguyén |ThS.Nguyén 2J0BA209 DO THI NHAT 02/09/2002| 20oMm | PEPOSIT IN LIEN VIET POST OFFICE COMMERCIAL JOINT STOCK | ThS. Vi Thi )
Thanh Hodi  |Thi Khanh Ha  |Hai Vén Thi Kim Anh |Thi Nhu Quynh QUYNH BANK - DA NANG (Céc yéu t§ anh hudng dén quyét dinh gii tién tiét kiém |Quynh Anh
truc tuyén tai Ngan hang TMCP Buu Pién Lién Viét - Da Ning)
Impact of digital marketing factor on domestic destination choice: A case study
TS. Nguyén |ThS. Nguyén ThS. Lé Thi |ThS. Nguyén [ThS. Nguyén = A of Vietnamese tourists visiting Da Nang city (T4c dong ciia yéu t6 tiép thi k§ |TS. Nguyén Thi
8| HB35 | panh Hoai Thi Khanh Ha  |Hai Vén Thi Kim Anh |Thi Nhu Quynh 20BA03L VO ANH QUAN 07/01/2001 | 20DM thuat sé ddi vai Iua chon diém dén néi dia: Nghién ctru dién hinh vé khach du |Minh Chi 3
lich Viét Nam dén tham thanh phd Pa Néng)
PLANNING DIGITAL MARKETING FOR FULLHOME FURNITURE
X x R x X . COMPANY LIMITED: A CASE STUDY FOR A SHORT VIDEO x
4 | HDP36 iﬁarig;{;‘: ;E?Kﬁgﬁ?{‘ ;h]SVLi Thi i:?gfq“giﬁ ;:isﬁﬁlgx”ée‘} ,|[208R072 gﬁligz%trc 12/10/2002| 20GBA | PLATFORM (LAP KE HOACH MARKETING ONLINE CHO CONG TY ;hs' I\;it}ye{’, 4
tAhanh Ha - (Hat va : : uyn TNHH NOI THAT FULLHOME: NGHIEN CUU TREN NEN TANG VIDEO | 89¢ ' 130 VY
NGAN)
"BUILDING A SOCIAL MEDIA MARKETING PLAN FOR GREEN HOUSE
5 | upsr TS Nguyén [ThS.Nguyén [ThS.LéThi [ThS.Nguyén |ThS.Nguyén J0BADSS vO THI BICH 10/08/2002| 206BA | COMPANY - VIP CAR ACCESSORIES STORE (XAY DUNG KE HOACH |ThS. Pang Thi 5
Thanh Hoai  [Thi Khanh Ha |Hai Van Thi Kim Anh | Thj Nhu Quynh TIEN MARKETING TRUYEN THONG XA HOI CHO CONG TY GREEN Thanh Minh
HOUSE - CUA HANG PHU KIEN XE VIP) "
ThS. Neuvin RESEARCHING FACTORS AFFECTING STUDENT SATISFACTION
6 | tpag |TS- Newén |ThS. Neuyén |1 khi:}?e ThS. L& Thi  [ThS. Nguyén |,00 1 140 [PANG THI 01042002 | 20om | WITH MUSASHINO HAI DANG CO., LTD (NGHIEN CUU CAC YEU TO  [TS. Ngo Hai 5
Thanh Hodi  [Thi Kim Anh Ha Hai Van Thi Nhu Quynh HONG THUY ANH HUONG PEN SU HAI LONG CUA HQC VIEN VOI CONG TY  |Quynh
i} TNHH MUSASHINO HAI DANG)
X < ThS. Nguyén . < = BUILDING A DIGITAL MARKETING PLAN FOR THE VIETPOS BRAND A
7 | HP39 iﬁaﬁ‘_"ﬁz‘: %}SKIE“XEE Thi Khanh E};is'vzim %isﬁlzi‘gi?nh 20BA238 gigéEN THE 1 26/02/2002| 20DM | AT VIET DUC TRI GROUP COMPANY (Xay dung ké hoach truyén thong ;gs‘égrlf‘gﬁh@‘m 7
i Ha ’ Y Digital Marketing cho thuong hiéu VIETPOS cua cong ty Viét DPirc Tri group) Y e




: . ThS. Nguyén R x HUYNH NGQC BUILDING A DIGITAL MARKETING PLAN FOR KHAI HOAN NET N
8 | mp4o iﬁaﬁ‘_"ﬁz‘: %}SKIE“XEE Thi Khanh ;};is'vzim %isﬁlziuger?nh 20BA030 [UYEN 09/04/2002| 20DM | JOINT STOCK COMPANY (Xay dung ké hoach Digital Marketing cho Céng ;hségrlf‘gﬁh@‘m 8
' Ha ; o PHUONG ty C4 phan Khai Hoan Net) w J
V: TIEU BAN 5 (tir Hb41- HD53)
Ngay bio vé: 21/06/2024
Thoi gian: 07h30-11h30
Phong: K.B102
A < . x « U . SOLUTIONS TO IMPROVE SOCIAL MEDIA MARKETING ACTIVITIES . .
1 | mpgr |[TS>-LeHa | ThS. Bang Thi |TS. Neuyen |TS. Phan Van |ThS, VA Thi |, 5096 [HUYNHTHL 115000005 N | AT HAVILAND HOUSE JOINT STOCK COMPANY (Gidi phép néng cao |11 Husmh Ba |
Nhu Thao Thanh Minh Thi Thu Bén |Thanh Tuyéet Mai MI SA N . . . Cn PR . Thuy Di¢u
hoat dong Social Media Marketing tai Cong ty C6 phan Haviland House)
A < . e _ I LE XUAN BUILDING A SEARCH ENGINE OPTIMIZATION PLAN FOR VINAR x .
2 | Hp42 Li "{fh';a E]l:nf iy : hi ;Su ?f“y;?n iﬁa:;‘ an Van ?S;tvl\zfih‘ 20BA148 |DUONG 29/12/2002| Nam | COMPANY LIMITED'S WEBSITE (Xay dung ké hoach téi wu hoa cong cu E‘zﬁa‘gy‘m Thit
u Hhao P BE e VUGNG tim kiém cho Website ctia cong ty TNHH ViNAR)
NGUYEN "The Completing Solutions for Digital Marketing Activities in Vietnam Blue
3 | up4s TS. Lé Ha ThS. Dz_m_g Thi TS: Nguye? TS: Phan Van Ths; A% Th; 20BA141 |HOANG 07/12/2002 Nit o ‘ Q?ean Devﬂelopn?er.wt Company lelteid , TS Lé Phudc 3
Nhu Thao Thanh Minh Thi Thu Bén |Thanh Tuyéet Mai (Giai phap hoan thi¢n hoat dong digital marketing tai cong ty TNHH Phat Curu Long
NHUNG .2 - A
Trién Pai Duong Xanh Viét Nam)
A « . x < . N ) BUILDING ONLINE MARKETING PLAN FOR TIEN KHANG SECURITY . i
4 | upag |TSLEH - |ThS. Dang Thi TS Neuyen |TS. Phan Van | ThS, VA Thi 1,55 5y 6o |TRANHOANG | 095615005 | Nam | SERVICES COMPANY LIMITED (Xay dung ké hoach marketing online cho | Lo L& Phuée 4
Nhu Thao Thanh Minh Thi Thu Bén [Thanh Tuyét Mai LONG R . L s Cuu Long
Cong ty TNHH dich vu bao vé Tién Khang)
A L1s < . x o N = THE IMPROVING SOLUTIONS FOR DIGITAL MARKETING . i
5 | HD45 ;i'uLTehZ'j Pﬁ;?ﬁ,‘lﬁ hT hi Lsu ?El‘l‘ygé‘?n iﬁa :ﬁ‘a” Van gsét\ﬁ;ih‘ 20BA035 EE%YSSJI\?}II 18/03/2002| N& | OPERATIONS AT GREEN HOUSE CORPORATION (Giai phap cai thién Z:EQLLGOTUOC 5
: Y i cho hoat dong digital marketing tai Cong Ty C6 Phan GREEN HOUSE) g
BUILDING AN INTEGRATED MARKETING COMMUNICATION
6 | Hpas TS. Lé Ha ThS. Ping Thi [TS. Nguyén |TS. Phan Van |ThS. Vii Thi 20BA134 DANG THI 05/12/2002| Nt PROGRAM FOR EDUCA CORPORATION JOINT STOCK COMPANY  |TS. Ngb Hai 6
Nhu Thao Thanh Minh Thi Thu Bén |Thanh Tuyét Mai YEN NHI (Xay dung chuong trinh truyén thong marketing tich hop cho Cong Ty C6  [Quynh
Phin Gido Duc Educa Corporation)
ThS. Bing RESEARCH THE FACTORS AFFECTING CUSTOMER SATISFACTION
7 | P47 TS. Lé Ijia TS. N%uyen Thi Thi The;nh TS: Phan Van ThS; Vi Th; 20BA221 T/§ THI HAI 28/01/2002 Nit }jORA G'RE]:ZN HE)USE TECHNOLOGY CQRPQRA,TIOAN (Nghien iuu (iac TS.‘ Ngo Hai 7
Nhu Thao Thu Bén Minh Thanh Tuyéet Mai YEN yeu to tdc dong dén su hai long cta khach hang do6i voi Cong ty ¢6 phan cong  |Quynh
nghé Green House)
AL x . | ThS. Pang - U - A study on factors affecting intention to buy online courses of Danang students x .
TS. Lé Ha TS. Nguyen Thi . TS. Phan Van |ThS. Vi Thi PHAN QUE N A oz oz ) L e ) ' TS. Nguyén Thi
8 | Hb48 Nhu Thio Thu Pén Th_; Thanh Thanh Tuyét Mai 20BA054 CAM XUAN 04/09/2002| Nur (Nghién ctru cac yeu to anh h'lrcng‘ iien y dn;h mua khoa hoc truc tuyén cta Kiu Trang 8
Minh sinh vién Pa Nang)
ThS. Pang ) Building a Digital Marketing communication program for the Vietnam-Korea
9 | Hpa9 TS. Lé Ij|a TS. N%uyen Thi Thi Tha.mh TS: Phan Vian ThS; Vil Th; 20BA003 TRAN NGO 01/10/2002| Nt Ufnversn): of lrﬂlformelitllon and Cor.nmumcatlo‘n Techpology SXay dL_rAng ?\hLl‘OI-lg ThS.‘ATran Pham 9
Nhu Thao Thu bén Minh Thanh Tuyct Mai THI DIEU trinh truyén thong Digital Marketing cho truong Pai hoc Cong nghé thong tin  |Huyén Trang
va Truyén théng Viét- Han)
AL e . |ThS. bang _ A . S BUILDING A DIGITAL MARKETING PLAN FOR AZ MEDIA COMPANY N
10 | HP50 Lfl LT‘*hHa le : ng}‘ye“ Thi |7 hi Thanh iﬁa :rl]’a“ Van ?S;tvl\‘; Thi  |o0A214 ?SESGTHI MY 1 20/04/2002| N& | LIMITED IN DA NANG (Xay dung ké hoach Digital Marketing cho cong ty ;hS;Tr;‘“ Pham |,
1 thao uben Minh uyet Mai TNHH AZ Media tai Da Ning) uyen trang
ThS. Ba ENHANCING THE QUALITY OF CONTENT MARKETING ON DIGITAL
11 | upsi TS. Lé Ha TS. Phan Vian Thi 'Th::f TS.Nguyén |ThS. Vii Thi 20BA08S NGUYEN THI 17/05/2002| Nt PLATFORMS AT SBS DOOR & FURNITURE COMPANY LIMITED ThS. Lé Thi Hai 1
Nhu Thio  |Thanh Minh Thi Thu Dén  |Tuyét Mai LAI (NANG CAO CHAT LUGNG NOI DUNG MARKETING TREN NEN TANG (Vén

SO TAI CONG TY TNHH SBS DOOR & FURNITURE)




ThS. Bing

"BUILDING DIGITAL MARKETING PROGRAM FOR ABERA BRAND
PRODUCT LINE OF KHAI HOAN NET JOINT STOCK COMPANY

12 | P52 Li'u";h';g Lf N :r:‘a“ VA i Thanh ;Sn I;f“yggn %S&V&ih’ 20BA034 gloﬁgg THUC ] 1310712002 Nt (XAY DUNG CHUONG TRINH DIGITAL MARKETING CHO DONG SAN \T/Z: LeThiHai | )
Minh P Y PHAM THUONG HIEU ABERA CUA CONG TY CO PHAN KHAI HOAN
NET)
ThS. Diin BUILDING AN ONLINE MARKETING CAMPAIGN FOR NHA TRANG
13 | upss TS LéHa  |TS.Phan Vin Thi 'Th : f TS. Nguyén [ThS. Vii Thi JOBAL36 NGO THI TO 25i02i2002| N HOLIDAY TOURIST TRADING COMPANY LIMITED (XAY DUNG  |ThS. Truong Thi 13
Nhu Thao Thanh Milnh an Thi Thu Dén  |Tuyét Mai TRINH CHIEN DICH MARKETING ONLINE CHO CONG TY TNHH DU LICH  |Vién
THUONG MAI NHA TRANG HOLIDAY)
VI: TIEU BAN 6 (tir HD54 - HD64)
Ngay bao vé: 22/06/2024
Thoi gian: 7h30-11h30
Phong: K.B103
TS Neuyén BUSINESS PERFORMANCE EVALUATION OF TOA PAINT VIETNAM
TS.Lé Thi |TS. Vo Thi TS. Trin ; ThS. Tran Thj . COMPANY USING FINANCIAL INDICATORS (PANH GIA HIEU QUA |TS. Phan Vin
1| DS ik buc Thanh Thao Thién Vil Il?; g:a“h M§ Chéau 20BA037 |VO BUC SINH | 04/07/2002 | 20EC KINH DOANH CUA CONG TY SON TOA VIET NAM SU DUNG CAC  |Thanh !
Y CHI SO TAI CHINH)
TS.Neuvén ONLINE SHOPPING CUSTOMER’S SATISFACTION EVALUATION FOR
2 | upss TS.Lé Thi |TS. Vo Thi TS. Trin Th{ Tiaih ThS. Tran Thj 20BAL05 DOAN THI 2410812002 20EC PRODUCTS OF MONATA BLUELIGHT FASHION BRAND (PANH GIA |TS. Phan Vin )
Minh Dirc Thanh Thao Thién Vil Huvén M§ Chéau THU TRANG SU HAI LONG CUA KHACH HANG MUA SAM TRUC TUYEN BOI VOI |Thanh
Y SAN PHAM CUA THUONG HIEU THOI TRANG MONATA BLUELIGHT)
TS Nguyén "Research on the impact of KOLs on hotel Booking Intention of
TS. Lé Thi TS. Vo Thi TS. Tran A ThS. Tran Thj MAI THI THU Vietnamese customers. Case comparison between Facebook and Tiktok. TS. Vin Hung
3 | HBS6 |\ fivhBic  |Thanh Thao  |Thién Vi E‘l‘ g:a“h My Chau 20BA26 1L oA 151072002 20BC | \}ien ciru sur anh huong cia KOL dén Y dinh dat phong khach san cia | Trong 3
Y khéach hang Viét Nam. Trudng hop so sanh gitra nén tang Tiktok va Facebook) "
TS Neuvén FACTORS AFFECTING GEN Z'S PURCHASE INTENTION FOR
4 | upsy [TS-LeThi  |TS. VG Thi TS. Tran Thi. T’f}‘;ﬁi ThS. Tran Thj 20BA229 NGUYEN THI 01/02/2002 | 2068 | ANDMADE FRAME PRODUCTS ON THE TIKTOK (CAC YEU TO ANH |TS. Vin Hing 4
Minh Bt Thanh Thao Thién Vii Huvn My Chau DIEU LINH HUGNG DPEN Y DINH MUA HANG CUA GENZ BOI VOI SAN PHAM  |Trong
e TRANH HANDMADE TREN TIKTOK)
U R N TS.Nguyén N . The Factors Influencing Consumers' Intention to Use Al Chatbots in Online S
TS. Lé Thi TS. Vo Thi TS. Tran . ThS. Tran Thi PHAM THI . (kA . £, X < |TS. Véan Hung
5 | HbSS8 Minh Bt Thanh Thao Thién Vi Thi }"hanh Mg Chiu 20BA122 NHU BINH 11/10/2002| 20EC |[Shopping (Cac yéu to anh huon% der} y d;nl‘llsgAdunfg chatbot Al trong mua sam Trong 5
Huyén tryc tuyén cta nguoi tiéu dung)
R N .. |TS.Nguyén N . SOME SOLUTIONS TO IMPROVE DIGITAL MARKETING BUSINESS }
6 | npso 1S LeThi TS Tran Thien \TS. VO Thi \p cop P |ThS. Tran Thi 00 5 gg [PHAMBUC 151570002 | 20EC | EFFICIENCY OF DMG JOINT STOCK COMPANY (Mot s6 gii phap nang | Lo; L ran Van 6
Minh Dirc Vi Thanh Thao N My Chau LONG T . . ISP P Thanh
Huyén cao hiéu qua kinh doanh marketing s6 cia Cong Ty C6 Phan DMG)
J— A pia - .. |TS.Nguyén N o SOLUTIONS FOR ENHANCING DIGITAL MARKETING ACTIVITIES o
7 | mpeo |TS: LeThi  |TS. TranThien |TS. VO Thi oyt | THS. Tran Thi | p 51 [PHAM VAN 101010002 20EC |FOR INTERNATIONAL FERTILIZER CORPORATION (Gidi phép nang cao | - Ha Nhw 7
Minh Due Vi Thanh Théao A My Chau KHUONG N . A FE A o J Thao
Huyén hoat dong digital marketing cho Cong Ty C6 Phan Phan Bon Quoc Té€)
TS Neuyén "FACTORS AFFECTING CUSTOMERS' BUYING DECISIONS AT VAN
TS.L&Thi |TS. Trn Thién [TS. V3 Thi ; ThS. Tran Thj DINH THI HOA HUNG MINH TS. Lé Ha Nhu
8 | HBOl I tinhbie |V Thanh Thao ;}l‘l‘ gl‘a“h My Chau 20BA0IS |y L ANH 01/06/2002| 20EC | (,\1p ANY LIMITED (Nghién ciru cic yéu t anh huong dén quyét dinh mua |Thao 8
Y hang cua khach hang tai Cong ty TNHH Vin Hung Minh) "
TS Neuyén Researching factors affecting customer satisfaction when using Smart Home
TS. Lé Thi TS. Trin Thién |TS. V6 Thi . ThS. Tran Thi HUYNH THI devices of Vnt Technology Trading Joint Stock Company ( Nghién ciru céc yéu [TS. Van Hung
9 | Hb62 Minh Birc vu Thanh Thao ;hl glanh My Chéau 20BA07L DUYEN 20/03/2002| - 20EC t6 tac dong dén su hai 1ong cua khach hang khi sir dung thiét bi smart home cua |Trong 9
W Céng ty CPTM Céng nghé VNT)
. X . 5 N PLANNING INTEGRATED MARKETING COMMUNICATION FOR x
TS. Lé Thi TS.Nguyén Thi [TS. V3 Thi |TS. Tran ThS. Tran Thi JU . A 14 A N . ThS. Nguyén
10 | HDb63 Minh Btrc Thanh Huyén  |Thanh Thao |Thién Vi Mg Chau 20BA268 |VU DINH TIEN | 26/01/2002 | 20GBA [ DONG AN VIET CO., LTD (Lép ké hoach Truyen thong Marketing tich hgp Neoc Thio Vy 10

cho Cong ty TNHH Dong An Viét)




SOLUTIONS TO IMPROVE ONLINE MARKETING ACTIVITIES OF

TS. Lé Thi TS.Nguyén Thi |TS. V5 Thi |TS. Trin ThS. Trén Thj TRAN THI GEOMETRYS STUDIOS CONSULTING AND DESIGN COMPANY (Giai |ThS. Bui Tran
11 ] HDo4 Minh Burc Thanh Huyén  |Thanh Thao |Thién Vi My Chau 20BA020 MINH LY 08/04/2002 - 20EC phép nang cao hoat ddng marketing truc tuyén ciia Cong ty tu vén va thiét ké [Huan 12
geometrys STUDIOS)
VII: TIEU BAN 7 (tir HD65 - HD74)
Ngay bao vé: 22/06/2024
Thoi gian: 07h30-11h30
Phong: K.B106
ThS. Dinh DEVELOP A CONTENT MARKETING STRATEGY FOR DE HOUSE
A . L. x JUNN x X DESIGN AND CONSTRUCTION CONSULTANCY COMPANY LIMITED JRP
1 | Hpes | 1> Le Phude |TS. Bui Neoe | Neuyen ThS. VaThi | ThS. Nguyen 1,05 719 [PHAN VAN | 5510019002 | 20DM | ACCORDING TO THE 5A MODEL IN THE PERIOD OF 2025-2026 (Xay | 0> L€ Thi Hai | )
Ctru Long Nhu Nguyét Khénh Quynh Anh  |Lé Ngoc Tram LOC % . R , 1 7 |Véan
Ph dung chién lugc Content marketing cho Cong ty Trach nhiém hiru han Tu van
wong Thiét ké va Xay dung Dé House theo md hinh SA giai doan 2025-2026)
ThS. Dinh BUILDING AN INTEGRATED MARKETING COMMUNICATION FOR
A . L. x PO x = ~ THE PRODUCT "CAM LE CHI TRA" FOR VINSEED LIMITED AT Tyac
2 | Hpee |15 Le Phude |TS. Bui Ngoc | Nguyen ThS. VaThi | ThS. Neuyen |, 0719 [NGUYENHUU | 00095000 | 20DM | LIABILITY COMPANY (Xay dung chién dich truyén thong Marketing tich | o L€ ThHai |5
Curu Long Nhu Nguyét Khénh Quynh Anh  |Lé Ngoc Tram THIEN X X A N g o N Van
hop cho san pham Cam L& Chi Tra cho Cong ty Trach nhiém hitu han Cong
Phuong o .
nghé Sinh hoc Vinseed.)
ThS. Pinh COMPLETING CONTENT BUILDING ACTIVITIES FOR MARKETING
TS. Lé Phude |TS. Bui Ngoc  |Nguyén ThS. Vi Thi |ThS. Nguyén NGUYEN THI MEDIA CHANNELS AT NEVY DA, :I—HANH AREAI: ESTATI?.SERVIC:ES, ThS. Pang Thi
3 | HP67 | .. i . . R . [20BA102 | - < 11/07/2002( 20DM |JOINT STOCK COMPANY (Hoan thién hoat dong xay dung ndi dung trén cac B 3
Curu Long Nhu Nguyét Khéanh Quynh Anh  |Lé Ngoc Tram HONG THAM A AoA . . A PR S .2 R Thanh Minh
kénh truyén thong marketing tai Céng ty C6 phan Dich vu Dia 6c New ba
Phuong Thanh)
ThS. Pinh ) RESEARCH ON FACTORS AFFECTING PEOPLE'S SATISFACTION
4 | upes TS,' Lé Phuée |TS. Bui Ng}oc Ngl}yen Ths. Vi Thi TIAlS. Nguyefl 20BA235 TRAN THI 15/05/2002| 20DM ABQEJT S,ER\,/ICF Q;U,ALITY,, AT IfPT PL‘AZ‘A 2 APARTMEANT ;DA;NANG TS.‘Ngo Hai 4
Ciru Long Nhu Nguyét Khénh Quynh Anh Lé Ngoc Tram SUONG (Nghién ctru cac yéu t6 anh huong dén su hai long cua nguoi dan vé chat lugng |Quynh
Phuong dich vu tai can ho FPT PLAZA 2 DA NANG)
ThS. Pinh DEVELOPING INTEGRATED MARKETING COMMUNICATION
A » JUN, X .. X ACTIVITIES (IMC) FOR WEBSITE DESIGN SERVICES AT GREEN x .
5 | mpgy |15 Le Phude \ThS. Vi Thi Nguyen TS. Bii Ngoc | ThS. Nguyen 1,5 5 jaq [PHAM THI 22/02/2002| 20DM |HOUSE TECHNOLOGY CORPORATION (Phit trién hoat dong truyén thong | L1 Newyen Thi| g
Ciru Long Quynh Anh Khéanh Nhu Nguyét [Lé Ngoc Tram HONG ., . Az . AP PO Kim Anh
marketing tich hgp (IMC) cho dich vu thiét ké website tai Cong ty cO phan
Phuong
Green House)
ThS. Dinh » BUILDING AN INTEGRATED MARKETING COMMUNICATION
6 | Hp7o |15 Lé Phue | ThS. VaThi —Nguyen TS. Bui Ngoc | ThS. Nguyen 1,55 51g9 [PHANHONG 1 0)/1/5002 | 20GBA | CAMPAIGN FOR AZ MEDIA COMPANY LIMITED ( Xay dung chién dich | 0o Newen Thi| g
Ciru Long Quynh Anh Khanh Nhu Nguyét  |Lé Ngoc Tram HOA A A o R . Khanh Ha
Phuong truyén thong marketing tich hgp cho cong ty TNHH AZ Media)
ThS. Pinh DEVELOPING A SOCIAL MEDIA MARKETING STRATEGIES FOR
A . JUBN Cx . x A INCREASING CONSUMER ENGAGEMENT - CASE STUDY: x
7 | w71 |15 LE Phue \ThS. Vi Thi | Nguyen TS. Bui Ngoc | ThS. Neuyén 1,5 555 (HO THI 06/05/2002| 20DM | HATACREATIONS BRAND OF DANAZONE LLC (Phit trién chién lrge |17 NEWen 7
Ciru Long Quynh Anh Khanh Nhu Nguyét |Lé Ngoc Tram TUYET NHI . R i PO S 1As 2R i s LA Thanh Hoai
Phuon marketing trén phuong tién truyén thong xa hoi dé gia tang su gan két cla
g khéch hang - truong hop thuong hiéu HATACREATIONS ctia Cong ty
ThS. Binh
N i U x L. x ~ BUILDING A DIGITAL MARKETING COMMUNICATION PLAN FOR N
8 | HP72 EISI LLe i huée g‘s hviz}}]“ Eﬁgﬁ“ ;iﬁ;“ Ngft-’c Eh?\] Ng”Tyreflm 20BA059 IE::IJ ;ﬁINHTHI 23/07/2002| 20DM |MUSASHINO HAI DANG COMPANY LIMITED (Xdy dung ké hoach truyén Eth;:rTaf f ham | g
1 Long un Phuone guyet - |Le Reoc frd théng digital marketing cho Cong ty TNHH MUSASHINO Hai Dang) uyen trang
ThS. Dinh COMPLETE DIGITAL MARKETING ACTIVITIES FOR KHANH
9 | mpys |5 Lé Phude |ThS. VaThi —Nguyen TS. Bui Ngoc | ThS. Newyen o5 5061 |1 £ THE BAO | 25/03/2002| 20DM |  NGUYEN TRUNG JOINT STOCK COMPANY (Hodn thién hoat dong | o N0 Thi 9
Ciru Long Quynh Anh Khanh Nhu Nguyét |Lé Ngoc Tram . N PO i R Hién Trang
Phuong marketing s0 cho Cong ty c6 phan Khanh Nguyén Trung)




SOLUTION TO COMPLETE SOCIAL MARKETING ACTIVITIES FOR
ThS. Dinh THE ADMISSION PROGRAM OF THE VIETNAM - KOREA
TS. Lé Phudce |ThS. Vi Thi Nguyén TS. Bui Ngoc [ThS. Nguyén PHAM THI UNIVERSITY OF INFORMATION AND COMMUNICATION ThS. Lé Thi Hai
10| HB74 Ctru Long Quynh Anh Khéanh Nhu Nguyét  |Lé Ngoc Tram 20BA021 SUONG MAI 05/01/2002 | 20GBA TECHNOLOGY IN 2025 (Giai phap hoan thién hoat dong Social media Van 10
Phuong marketing cho chuong trinh tuyén sinh cta Truong dai hoc Cong nghé thong
tin va Truvén thong Viét Han ndm 2025)
VIII: TIEU BAN 8 (tir HD75 - HD87)
Ngay bao vé: 23/06/2024
Thoi gian: 07h30-11h30
Phong: K.B101
"SOLUTIONS TO IMPROVE COMMUNICATION AND SALES
x U ThS. Nguyén x x - - ACTIVITIES ON TIKTOK PLATFORM FOR FUZORI PRODUCTS AT _ .
1 | mpys IS Newen (ThS. LEThi o,y oy [ThS. Neuyen (ThS. Neuyen g5 5570 INGUYENKIEU | 55,0500z | 206BA KHAI HOAN NET JOINT STOCK COMPANY ThS. Dang Thi 1
Thanh Hoadi  |Hai Van R Thi Kim Anh [Thi Nhu Quynh TRANG a1 A A A A S 1a 1 A A ga Thanh Minh
Ha (Giai phap nang cao hoat dong truyén thong va ban hang trén nén tang tiktok
cho san phim fuzori tai Céng ty cb phan Khai Hoan Net)
ThS. Neuyén SOLUTION TO IMPROVE CUSTOMER CARE OPERATIONS AT
TS. Nguyén [ThS. Lé Thi R ThS. Nguyén [ThS. Nguyén VINACEN PRODUCTION TRADING SERVICE COMPANY LIMITED |ThS. bang Thi
2 | HBT6 Thanh Hoai  |Hai Van Tl}l Khénh Thi Kim Anh |Thi Nhu Quynh 20BA075 |PHAM THI HA | 13/01/2002) 20DM (Giai phap hoan thién hoat dong cham so6c khach hang cho Cong ty TNHH san |Thanh Minh 2
Ha < o
xuat thuong mai dich vu VINACEN)
) EXPLORING THE FACTORS AFFECTING ONLINE SHOPPING
3 | mp77 TS.Nguyén [ThS.Nguyén |ThS.Lé&éThi |ThS.Nguyén |ThS.Nguyén 20BA127 LE THI HO 05/10/2002| 200M BEHAVIOR: A CASE STUDY OF FOOTWEAR PRODUCTS IN DA NANG |TS. Ngo Hai 3
Thanh Hoai  [Thi Khanh Ha |Hai Van Thi Kim Anh | Thj Nhu Quynh THAO CITY (Kham pha cac nhén t5 anh huéng dén hanh vi mua sdm truc tuyén: Mot |Quynh
trudng hop nghién ciru dbi véi san pham gidy dép tai Thanh Phd Pa Ning)
FACTORS AFFECTING CUSTOMERS' DECISION TO CHOOSE ONLINE
4 | up7s TS. Nguye‘l? Ths. Niguyen‘ ThS Ije Thi Ths. Nguyen Ths. Nguyer} 20BA0AT HAAMINH 13/08/2002| 20DM MAARKEATH\-IG SERVICES AT AZ MEI?IA CQ. Ll:D (Qac ye}l to aph l}uang TS.‘Ngo Hai 4
Thanh Hodi  |Thi Khanh Ha [Hai Van Thi Kim Anh [Thi Nhu Quynh THONG dén quyet dinh lya chon dich vu marketing online cua khach hang tai Cong ty |Quynh
TNHH AZ MEDIA)
ThS. Neuvén COMPLETING SOCIAL MEDIA MARKETING PLAN OF VIETGENIUS
5 | mp79 TS. Nguyén [ThS. Lé Thi Thi khgnlz ThS. Nguyén |ThS. Nguyén 20BA099 HUYNH THI 08/01/2002| 20DM TRAINING AND DEVELOPMENT COMPANY LIMITED - VIETGENIUS |ThS. Vii Thi 5
Thanh Hoai  |Hai Van e Thi Kim Anh |Thi Nhu Quynh KIM TUYET (Hoan thién hoat dong marketing truyén thong mang xa hi cia Cong Ty Quynh Anh
Ha A A . s R A N A . .
TNHH dao tao va phat trién Thién Tai Viét - Vietgenius)
ThS. Neuyén "RESEARCH SOLUTIONS TO COMPLETE THE ONLINE MARKETING
6 | upso TS. Nguye‘r} Ths. Ngu}/en Thi Khanh ThS I:e Thi Ths. Nguyer} 20BA140 VO THI HONG 21/08/2002| 20DM ”-STRATE‘GY Olf DIG‘IAFNB LIMITED.LIABIITITY POA{IPANY Th? Truong Thi 6
Thanh Hoadi  |Thi Kim Anh Ha Hai Van Thi Nhu Quynh TRANG (Giai Phap Hoan Thi¢n Chién Lugc Marketing Online Ctia Cong Ty Tnhh  [Vién
Digifnb) "
ThS. Neuyén ) SOLUTIONS TO IMPROVE THE DIGITAL MARKETING ACTIVITIES AT
7 | 1pgy |TS-Neuyén |ThS. Nguyén |- thrllll}l/e ThS.L& Thi |ThS. Nguyén |, o, oo |TRAN TH] 16/06/2002 | 206BA | TRONG THUC LIMITED LIABILITY COMPANY. (GIAI PHAP HOAN  |ThS. Pang Thi ;
Thanh Hoai  |Thi Kim Anh H Hai Van Thi Nhu Quynh ANH MINH THIEN HOAT DONG DIGITAL MARKETING TAI CONG TY TNHH  |Thanh Minh
TRONG THUC)
Factors Influencing Customer Decision-Making Regarding Interior Design and
x x ThS. Nguyén U x ~ Construction Services Provided by Businesses in Da Nang City (CAC YEU TO P
8 | mps2 Iﬁaﬁ:ﬁ: g?gj‘zz‘; Thj Khanh ;};lsvl;i Thi g%ﬁi‘gi‘?nh 20BA107 T}’SS YFEI\]NLHI 18/09/2002 | 20DM | ANH HUONG PEN QUYET BINH LUA CHON CUA KHACH HANG VOI gi T:hg" Hai 8
: Ha - Y DICH VU THI CONG VA THIET KE NOI THAT CUA CAC DOANH Y
NGHIEP TREN DIA BAN TP DA NANG)
, ; ThS. Nguyén U , LE THI HOW DOES THE DECOY EFFECT ENHANCE CONSUMER PURCHASE . .
o | mpgs |15 Newen |ThS. Newyen o on - [ThS. L Thi ThS. Neuyen 05 7099 IyuyonG 28/02/2001 | 20GBA | DECISION? (Hiéu qua hiéu ing mdi nhi nang cao quyét dinh mua cia nguoi | > = P 1U6¢ 9
Thanh Hoadi  |Thi Kim Anh R Hai Van Thi Nhu Quynh A s IO Curu Long
Ha TRANG tiéu dung nhu thé nao?)




ThS. Neuyén COMPLETING SOLUTION TO WEBSITE OPTIMIZATION BASED ON
10 | vpsa |TS: Nguyén |ThS. Lé Thi Thi Khifnt): ThS. Nguyén |ThS. Nguyén JOBAOSE NGUYEN THI 01/01/2001| 20oMm | SEQ STANDARD FOR HOP PHAT PRODUCTION TRADING LIMITED  |ThS. Vi Thi 10
Thanh Hoadi  |Hai Véan Hé‘ Thi Kim Anh |Thi Nhu Quynh VAN ANH LIABILITY COMPANY ( Giai phap hoan thién hoat dong t6i wu hoa Website |Quynh Anh
chuén SEO cho cong ty TNHH Thwong Mai San Xuét Hop Phét)
% % JU x x ~ Factors affecting consumers' decisions to buy Jotun Paint products in Da Nang . ,
TS.Nguyen [ThS. Nguyén ThS. Lé Thi [ThS. Nguyén |ThS. Nguyen NGUYEN THI Loz . A L e ) 2 . <. ..~ |ThS. Huynh Ba
11 | HbS85 Thanh Hoai | Thi Khanh Ha  |Hai Van Thi Kim Anh | Thi Nhu Quynh 20BA051 NGOC TRAM 15/10/2002 | 20DM | (Céc yéu to anh hudng dén quye?t d;nh ml}a s:m pham son Jotun cuia nguoi tiéu Thuy Diéu 11
dung tai Pa Nang)
. . . . . RESEARCH ON FACTORS AFFECTING THE DECISION TO BUY AN <
TS.Nguyen [ThS. Nguyén ThS. Lé Thi [ThS. Nguyén |ThS. Nguyen HOANG PHAM R . A TS. Nguyén Thi
12 | Hb86 Thanh Hodi | Thi Khinh Ha |Hai Van Thi Kim Anh |Thi Nhu Quynh 20BA096 DIEM QUYNH 05/12/2002| 20DM | APARTMENT IN PA‘ NANG CVITYA(N'ghlén clru Kcac‘yeu: t0 anh huong dén Kiéu Trang 12
quyet dinh mua cén hd tai thanh pho Da Nang)
. R . . FACTORS AFFETING REPURCHASE INTENTION OF LOGISTICS <
TS.Nguyén |ThS.Nguyén |ThS.LéThi |ThS.Nguyén [ThS.Nguyén PHAM THI Ca o - ™ |TS. Nguyén Thi
13 | Hb87 Thanh Hoai | Thi Khanh Ha  |Hai Van Thi Kim Anh |Thi Nhu Qunh 20BA159 THU THAO 17/08/2002| 20DM | SERVICES IN DA NANG (Yéu ::i ag: Il\lllgg;l)g y dinh mua lai dich vu logistics Kidu Trang 13
IX: TIEU BAN 9 (tir HD88 - HD100)
Ngay bio vé: 24/06/2024
Thoi gian: 07h30-11h30
Phong: K.B102
THE CONTENT MARKETING PLAN OF VIETNAM - KOREA
UNIVERSITY OF INFORMATION AND COMMUNICATION
R U N ThS. Trin . TECHNOLOGY WITH THE "BACK TO SCHOOL" MARKETING N
1 | HDS8 (T)s.‘ Nhg" Hai g:esn Iii?]Th’ ;EiS'VTiérl‘:‘mg Ilranéilfl?;:n Ngoc Phuong  |20BA042 ?g(ﬁggj?l 23/04/2002 | 20GBA | COMMUNICATION CAMPAIGN (KE HOACH MARKETING NOI DUNG g:s., I]{)‘i‘eY“h Ba 1
uyn & : Y £ |Thao CUA TRUGNG DAl HOC CONG NGHE THONG TIN VA TRUYEN uy Dreu
THONG VIET -HAN VOI CHIEN DICH TRUYEN THONG MARKETING
"BACK TO SCHOOL")
U U N ThS. Trén NGUYEN Research factors affecting the decision to rent affordable apartments in Da . ,
2 | HD89 gi N}? 0 Hai ;l:ésn T;i(r)lTh! iglqu;érgmg ;fnézl?rr;n Ngoc Phuong  [20BA176 [NGOC THAO | 28/01/2002| 20DM | Nang city (Nghién ctru céc yéu t6 dnh huéng dén quyét dinh thué can ho binh i}}ii I_ll)lgzh Ba 2
y & ' 4 © | Thao NGUYEN dan tai Thanh phé Pa Ning) Yy Lie
ThS. Trdn COMPLETE SOLUTION FOR DIGITAL MARKETING ACTIVITIES FOR
TS.Ngd Hai |ThS. Ngd Thi |ThS. Truong |Tran Pham ) TO THI XOO TECHNOLOGY & MEDIA COMPANY LIMITED (GIAI PHAP HOAN [ThS. Nguyén Thi
8| HDYO | o Hién Trang  |Thi Vién  |Huyén Trang ];}’f;’(‘)’ Phuong - |20BAI39 |1 9p 06/08/2002 | 20DM | 1o\ HOAT PONG DIGITAL MARKETING CHO CONG TY TNHH | Kim Anh 3
_ CONG NGHE & TRUYEN THONG X00)
N rpas U 3 ThS. Tran . THE IMPROVING SOLUTIONS FOR DIGITAL MARKETING ACTIVITY e
4 | HPYI gs.‘ leo Hai IT{}:SH ?rg(; Thi %S\:r::ong ;ranki }}[z‘.irmn Ngoc Phuong  [20BA052 'II§II-IE:NT—|H'I{RU C |07/06/2002| 20DM | AT KHAIHOAN NET CORPORATION (Gii Phétp Cai Thién Hogt Dong ZSuLLe i hude 4
wn o g Pve wen Tang | rpao Digital Marketing Tai Cong Ty C Phin Khai Hoin Net) tu Long
. ThS. Ngb . ThS. Tran i SOLUTIONS TO IMPROVE THE PERFORMANCE OF DIGITAL .
5 | npop |15 NeoHai \ThS. Truong 1y, e @ (Tran Pham |\ 0o vone [208A219 [TRUONG THL o 5512002 | 20DM | MARKETING ACTIVITIES AT GIA BAO PHAN RANG COMPANY (Giai | Lo b€ Phude 5
Quynh Thi Vién Huyén Trang A HA VY R n ) . . FUEA L Cuu Long
Trang Thao phéap nang cao hiéu qua hoat dong marketing so tai cong ty Gia Bao Phan Rang)
SOLUTIONS TO IMPROVE CUSTOMER RELATIONSHIP
A ThS. Ngé N ThS. Trin . MANAGEMENT ACTIVITIES AT HASON TECH SINGLE MEMBER R
6 | HPY3 ZS: leo Hai %‘is'v?:‘mg Thi Hién Eranxi hT'flrmn Ngoc Phuong  [20BA260 T/I%UJUE;\‘ELHI 22/02/2001| 20GBA | LIMITED LIABILITY COMPANY (HASON TECH CO., LTD) (Giai phap EI’:; ANf;‘ye“ Thil g
wn PVie Trang wyen Hang - rpao nang cao hoat dong quan tri quan hé¢ khach hang tai cong ty TNHH MTV
HASON TECH )
SOLUTIONS TO COMPLETE DIGITAL MARKETING ACTIVITIES FOR
R ThS. Ngé N ThS. Trén REVIEWEDU CHANNEL AT GREEN HOUSE TECHNOLOGY N
7 | HP94 SS: Nfo Hai iglsvlrg 9" [Thj Hién ;m”é??rr;‘n Ngoc Phuong  [20BA149 |LE THI MY LOI | 16/04/2002| 20DM |  CORPORATION (GIAI PHAP HOAN THIEN HOAT PONG DIGITAL E’:} Efﬁye" Thil
uyn ' Trang W € |Thao MARKETING CUA KENH REVIEWEDU TAI CONG TY CO PHAN
GREEN HOUSE)
SOLUTIONS TO IMPROVE DIGITAL MARKETING ACTIVITIES FOR
A ThS. Ngé N ThS. Trin . DOMESTIC TOUR PRODUCTS OF VITRACO TOURIST TRANSPORT & <
g | npos |5 NeoHai |ThS. Truong |y, Sy |Tran Pham oo vong |20BA124 |TRUONGTHL 17000002 | 206BA | JOINT STOCK COMPANY LIMITED (Gidi phép ning cao hoat dong | Lo EWYeP 8
Quynh Thi Vién Huyén Trang ; THU THAO . A A R X . P Thanh Hoai
Trang Thao marketing k¥ thuat s6 cho san pham tour du lich trong nudc ctia Cong ty Tnhh
Lién hop vén tai & du lich VITRACO)




TS. Neb Héi | Trin Pham ThS. Ngb ThS. Truon ThS. Tran BUILDING A SOCIAL MEDIA MARKETING PLAN FOR KHAI HOAN ThS. Neuyan Thi
9 | HB9S |0 f o R |mhimien | € |Ngoc Phuong [20BA097 |LUU VAN SAM | 12/03/2002| 20DM |NET JOINT STOCK COMPANY (Xay dung k& hoach marketing truyén thong Kb aay oo
- i € |Trang : Thao x4 hoi cho cong ty ¢ phin KHAT HOAN NET)
U N ThS. Ngb ThS. Tran Factors Affecting Consumers' Satisfaction with Real Estate Advisory Services x
10 | HB97 TS" Ngo Hai Tran}Pham Thi Hién Th.s' Tru’ong Ngoc Phuong  [20BA029 [VO THI PHUGC| 06/08/2002| 20DM | in Da Nang, Vietnam (Nhitng yéu t6 anh huong dén su hai long cuia ngudi tiéu TS. Nguyoo 10
Quynh Huyén Trang Thi Vién ; N . A an X s N Thanh Hoai
Trang Thao dung véi dich vu tu van bat dong san tai Pa Nang, Viét Nam)
SOLUTIONS TO IMPROVE CONTENT MARKETING ACTIVITIES FOR
N rya: N ThS. Ngb ThS. Trin - - EVENTS ORGANIZATION SERVICES AT XOO TECHNOLOGY AND  |ThS. Pinh
11 | HPYS éﬁ Nf‘) Hai IT{T“eEhTarr:n Thi Hién iﬁf“vférr‘f"“g Ngoc Phuong |[20BA0L0 ;?ET\IHI DIEU 1 19/11/2002| 206BA| ~ MEDIA COMPANY LIMITED (Gidi phap nang cao hoat dong content ~ |Nguyén Khanh | 11
L 4 & Trang ’ Thao marketing dich vu t6 chirc sy kién tai Cong ty TNHH cong nghé va truyén  |Phuong
thdng XOO0)
R 3 ThS. Ngd ThS. Tran SOLUTIONS TO IMPROVE THE QUALITY OF CUSTOMER CARE . .
12 | HDY9 gs.‘ Nhg" Hai Elrané??r‘:n Thi Hién gis.\g;rong Ngoc Phuong  [20BA204 |LE THI A NHI | 22/09/2002| 20DM [SERVICES AT MEGA COMPANY LIMITED (Giai phép nang cao chat lugng ?25; }]I)‘i‘z“h Ba 1o
on W £ |Trang : Thio chiim séc khdch hang tai cong ty TNHH Tin hoc MEGA) oy e
N 1ya: N ThS. Ngb ThS. Tran N . SOLUTIONS TO IMPROVE SEO BRANDING PROCESS AT SEODO - .
13 | HP100 éﬁ Nf‘) Hai IT{T“eEhTarr:n Thi Hién iﬁf“vférr‘f"“g Negoc Phuong |[20BA025 Lléff\l KHANH | 19/02/2002| 206BA | COMMUNICATIONS COMPANY LIMITED (Giéi phap cai thién quy trinh %’:ﬂf e g RN T
y Y & Trang ) Thao seo thuong hiéu tai cong ty TNHH truyén théng SEODO)
X: TIEU BAN 10 (tir HP101 - HP111)
Ngay béo vé: 23/06/2024
Thoi gian: 07h30-11h30
Phong: K.B103
TS. Neuvén NGUYEN BUILDING A SEARCH ENGINE OPTIMIZATION PLAN FOR THE
ol ThS. Huynh Ba | TS.Ping | ThS. Pao Thi [ThS. Nguyén WEBSITE OF VINSEED BIOTECHNOLOGY COMPANY LIMITED (Xay [ThS. Nguyén Thi
1 |HDb101 |ThiKiéu A - ; s . |20BA244 ITRONG 02/08/2002| 20DM A e A Y N R o . s 1
Thuy Diéu Vinh Thu Huong [Thi Thao Nhi dung ké hoach toi wu héa cong cu tim kiém cho cong ty TNHH Cong nghé sinh (Khanh Ha
Trang DUONG .
hoc Vinseed)
TS. Neuvén BUILDING A SOCIAL MEDIA MARKETING PLAN FOR
5> lup102 Thi. Kig‘ 4 ThS. Huynh Ba | TS.Ping | ThS. Pao Thi [ThS. Nguyén 20BAQ07 NGUYE_N THI 11/09/2002| 20DM TRI AN ARCHITECTURE CONSTRUCTION ThS. Nguyén Thi 2
HAed Thuy Diéu Vinh Thu Huong [Thi Thao Nhi THU HANG COMPANY LIMITED (Xay dung ké hoach Marketing truyén thong xa héi cho |Khanh Ha
Trang N A oA .
Cong ty TNHH Kién tric Xay dung Tri An)
TS. Neuyén ) FACTORS AFFECTING CONSUMERS' DECISION TO BUY LAPTOP IN ThS. Dinh
3 |Hp103 |Thi Kitu Ths. Ho}mh Ba | TS. i_Dang ThS. Dao‘Thy Th'S. Nfguyen' J0BAL18 NQUYEN THI 1/09/2002 | 20GBA PA N:ANG: FASE STUDY AT IFIM ANH ALAP‘TOP (Nhu’r:lg yeu to flnh _ [Nguyén Khanh 3
Thay Diéu Vinh Thu Huong |Thi Thao Nhi YEN huodng dén quyét dinh mua laptop cua nguoi tiéu dung tai da nang: nghién ctru
Trang . . . Phuong
truong hop tai Laptop Kim Anh)
TS. Neuyén Research into the influence of videos on middle-aged women's intention to
S a ThS. Huynh Ba | TS.Ping |ThS. Pao Thi [ThS. Nguyén LE THI HOAI purchase skin care products online: A case study in Da Nang (Nghién ctru anh [ThS. Huynh Thi
4 |HbI104 _Trl:;nKleu Thuy Diéu Vinh Thu Huong [Thi Thao Nhi 20BA104 THUONG 12/08/2002 | 20GBA hudéng video dén ¥ dinh mua tryc tuyén san phdm cham séc da cta phy nit  [Kim Ha 4
9 trung nién: Trudng hop nghién ctru tai Pa Nang.)
FACTORS AFFECTING CONSUMER INTENTION TO BUY USED
TS. Neuvén LAPTOP THROUGH ONLINE PLATFORMS: THE CASE OF KIM ANH
s lupios |t Kigé“ye ThS. Huynh Bé | TS.Ding | ThS. Pdo Thi |ThS. Nguyén |, 0, - |LE HOANG 30/06/2002| 2068 | LAPTOP IN DA NANG (CAC YEU TO ANH HUONG DEN Y DINH MUA |TS. L& Thi Minh |
Tran u Thiy Diéu Vinh Thu Huong | Thi Thao Nhi THUY VY LAPTOP DA QUA SU DUNG THONG QUA NEN TANG TRUC TUYEN  [Btc
4 CUA NGUOI TIEU DUNG: TRUONG HOP NGHIEN CUU LAPTOP KIM
ANH TAI DA NANG)
TS. Neuyén A Study on Factors Affecting Customer's Intention to buy Print on Demand
6 |HP106 |Thi Kitu Th?. Ho}/nh Ba | TS. ?ang ThS. Dao‘Thg Ths. Nfguyen- 20BA0BA HA TH} 17/01/2000| 20EC Products via Social Media in Da Nang C1ty (Nghién ciru cac yéu té anh huong ThS.‘ATran Pham 6
Tran Thuy Diéu Vinh Thu Huong [Thi Thao Nhi KHUYEN dén y dinh mua san pham in theo yéu cdu qua mang xa hoi ctia khach hang tai |Huyén Trang
9 thanh phé Pa Ning)
TS. Nguyén . . . x . Complete the recruitment process of Sapo Technology Joint Stock Company o
D - . |ThS. Huynh | ThS. Bao Thi |ThS. Nguyén HUYNH ThS. Bui Tran
7 |HDP107 |ThiKiéu TS. bang Vinh Bé Thity Diéu| Thu Huong |Thi Thao Nhi 20BA200 QUANG LOC 20/05/2002| 20EC Da Nang Brand (Hoan thién quy trinh tuyen dung cua cong ty ) phan cong Huan 8
Trang nghé Sapo - chi nhanh Ba Néng)
TS. Neuyén APPLYING ONLINE MARKETING TO BUSINESS ACTIVITIES AT HOA
S o ., |ThS. Huynh |[ThS. Pao Thi |ThS. Nguyén VO THI THU THO QUANG NAM GARMENT JOINT STOCK COMPANY (Ung dung  [TS. Nguyén Thj
8 |HD108 ?rl;nKleu TS. Bang Vinh Ba Thuy Diéu| Thu Huong |Thi Thao Nhi 20BA044 THAO 18/07/1999| 20GBA marketing truc tuyén vao hoat dong kinh doanh tai Céng ty ¢6 phin may Hoa |Thanh Huyén o
9 Tho Quang Nam)




TS, Neuyln A RESEARCH ON FACTORS AFFECTING CUSTOMER SATISFACTION
8 ThS. Dao Thi |ThS.Huynh | TS.Dang |ThS.Nguyén - TOWARDS WEBSITE DESIGN SERVICES IN VIETNAM (NGHIEN CUU |TS. V5 Thi
9 |HP109 ?rl;nKleu ThuHuong |Bé Thiy Dieu|  Vinh  |Thi Thao Nhi |200A077 |[PHANTHIHAO) 07/02/2002) 20GBA |~ 4 - vy 1) ANn HUOGNG SU HAI LONG CUA KHACH HANG POI  |Thanh Thio 10
9 VOI DICH VU THIET KE WEBSITE TAL VIET NAM)
TS. Nguyn _— ; v ~ . COMPLETE DIGITAL MARKETING ACTIVITIES FOR DANAWOOD .
10 [HB110 |Thi Kiéu T?iﬁifﬁfl hi EZST'IE“YS};&H TS\'/?r;ng %?;;i‘ﬁl 20BA106 m\TSTﬁl 03/03/2002| 20GBA|  JOINT STOCK COMPANY (HOAN THIEN HOAT PONG DIGITAL %Slan\;"TTh};‘o 1
Trang & Yo ‘ MARKETING CHO CONG TY CO PHAN DANAWOOD)
RESEARCH ON FACTORS AFFECTING CUSTOMER SATISFACTION
TS. Nguyén N . N x . . WHEN SHOPPING ON THE E-COMMERCE PLATFORM OF SKY VIET o
11 |HP111 |Thi Kidu %S %‘gﬂh Ba Tsvﬁ]ing T%Sl ?ﬁf@im %Eﬁiﬁ; 20BA073 E&II{LEN TRA 1 0810812002 | 20EC VISA & MEDIA COMPANY (NGHIEN CUU CAC YEU TO ANH HUONG ;i'c L& Thi Minh |,
Trang uy Dieu u g PEN SU HAI LONG CUA KHACH HANG KHI MUA SAM TREN SAN
THUONG MAI DPIEN TU CUA CONG TY SKY VIET VISA & MEDIA)
XI: TIEU BAN 11 (tir HD112 - HP122)
Ngiy bio vé: 23/06/2024
Thoi gian: 07h30-11h30
Phong: K.B106
ANALYZE AND BUILD A SALES PLAN FOR THE SUNCATCHER
PRODUCT LINE ON THE AMAZON E-COMMERCE PLATFORM AT
TS.L&éThi  |TS. V3 Thi TS.Trin  |ThS. Bui Trin |ThS. Vi . DANAZON COMPANY LIMITED (PHAN TiCH VA XAY DUNGKE  |TS. Van Hung
L HDH2 Ay ik Puc Thanh Thao Thién Vil Huan Thanh Nhan 20BA199 IMAITHILOC | 10/08/2002] 20GBA HOACH BAN HANG CHO DONG SAN PHAM SUNCATCHER TREN | Trong !
NEN TANG THUONG MAI DIEN TU AMAZON TAI CONG TY TNHH
DANAZON)
DEVELOPING STRATEGY FOR DIGITAL MARKETING ACTIVITIES AT
- I R . N o NOVAHUB DIGITAL ONE MEMBER LIABILITY COMPANY LIMITED
2 |uP113 Lsm}LleDTI? lear?;OTThl:o lei';“\’,‘; E&;B‘“ Trén ?;:m:’ ,‘\‘lhan 20BA083 ;E@IENLE DIV 05/0412002| 20EC |(CHIEN LUOC PHAT TRIEN HOAT BONG MARKETING KY THUAT SO |TS. Dang Vinh 2
; CHO CONG TY TRACH NHIEM HUU HAN MOT THANH VIEN KY
THUAT SO NOVAHUB)
THE SOLUTIONS FOR DEVELOPING SOCIAL MEDIA MARKETING OF
TS.L&Thi  |TS. V3 Thi TS. Tran ThS. Bui Tran |ThS. Vi . . HOI AN MEMORY COMPANY LIMITED (GIAI PHAP PHAT TRIEN  |TS. Nguyén Thj
3 |HPLI4 Minh Bt Thanh Thao Thién Vii Huan Thanh Nhan 20BA008 |LE THIHANG | 04/11/2002]  20EC MARKETING TRUYEN THONG XA HOI CUA CONG TY TNHH KY UC |Kim Ngoc 3
HOI AN)
RESEARCH FACTORS AFFECTING CUSTOMER SATISFACTION
WHEN USING INTEGRATED SHOPPING SERVICES IN DIGITAL
o I R s N L BANKING AT JOINT STOCK COMMERCIAL BANK FOR INVESTMENT S
4 |BBI115 ;[S.' }LfDT,hl le : \;IOTEITI le.;Tri‘;’, E:;B“‘ Trdn i‘;:ﬂ;’ ,‘\‘lhén 20BA091 221?4 i’él(\;(é 15/10/2002 | 20GBA | AND DEVELOPMENT OF VIETNAM (BIDV) (NGHIEN CUU CAC YEU is' Van Hung 4
1 Bue anh 1hao 1en Vil - TO ANH HUONG DEN SU'HAI LONG CUA KHACH HANG KHISU | "¢
DUNG DICH VU MUA SAM TiCH HOP T NGAN HANG SO CUA NGAN
HANG TMCP PAU TU VA PHAT TRIEN VIET NAM (BIDV))
"ESTABLISHING A SALES CHANNEL ON TIKTOKSHOP FOR
TS.L&éThi  |TS. V3 Thi TS.Trin  |ThS. Bui Tran |ThS. Vi S PRINTERS OF TORY VIETNAM CO., LTD. (XAY DUNG KENH BAN  |ThS. Truong Thi
S |HPII6 1y pih Puc Thanh Thao Thién Vil Huan Thanh Nhan 20BA222 |CAO VAN TAY | 01/01/2002|  20EC HANG TREN TIKTOKSHOP CHO SAN PHAM MAY IN CUA CONG TY |Vién 5
TNHH TORY VIET NAM)
BUILDING A BUSINESS PLAN ON OTA BOOKING.COM ONLINE
o N i o N ROOM SELLING CHANNEL FOR NGUYEN GIA DA NANG HOTEL .
6 |HDI117 ;Ismﬁ;)i? Ili Tran Thién i:a;;‘)TTh};‘O E&;B“‘ Tran ﬁ::n: Nhan  |29BAL6T |LEPUC ANH | 10/08/2002| 20GBA | (XAY DUNG KE HOACH KINH DOANH TREN KENH BAN PHONG irs(;n\/an Hung 7
TRUC TUYEN OTA BOOKING.COM CHO KHACH SAN NGUYEN GIA |8
HOTEL DA NANG)




RESEARCH ON FACTORS AFFECTING THE DECISION TO BUY FOOD
WASTE INTO FERTILIZER RECYCLING MACHINE ON THE E-

TS.L&Thi |TS. Trdn Thién |TS. V5 Thi |ThS. Bui Tran [ThS. Vi PHAN THE COMMERCE PLATFORM: CASE IN DA NANG CITY (NGHIEN CUU  |TS. Vin Hung
TP i hbie  |va Thanh Thao |Huén Thanh Nhan~ [22BA%%8 I penG 24/08/2002 20GBA CAC YEU TO TAC BONG BEN QUYET BINH MUA SAN PHAM MAY  |Trong 8
TAI CHE RAC THAI THUC PHAM THANH PHAN BON TREN SAN
THUONG MAI BIEN TU: TRUONG HQP TAI THANH PHO DA NANG)
"ANALYZE AND BUILDING A SALES PLAN FOR MEN'S COSMETIC
R . U Ly N A a BRAND MYBUDDY ON THE E-COMMERCE PLATFORM SHOPEE R
8 |HP119 ;{smﬁe;:: 3,%‘ Trén Thign ;iaIXIOTThl;L E&Zth fran %lin;/ Nhan  |20BA236 gg OLE FONG 12710812002 | 20EC | (PHAN TICH VA XAY DUNG KE HOACH BAN HANG CHO THUONG ?rs(;nVan Hing 9
b HIEU MY PHAM NAM MYBUDDY TREN NEN TANG THUGNG MAI ong
DIEN TU SHOPEE)
"Research on factors affecting the intention to use medical examination and
P X i U [P N treatment management software at small and medium-sized clinics in Da Nang O
9 [HP120 TS.' Le Thl T%' Tran Thign | TS. Vo Th} Th% Bui Tran Th?' va N 20BA009 PH%M THI 14/04/2002| 20EC | city (Nghién ciru cdc nhén t6 anh huong dén ¥ dinh sir dung phin mém quan 1y TS. Vén Hing 10
Minh Dtic Vi Thanh Thao |Huan Thanh Nhan THUY HIEN ., A L, R , NN . % s Trong
kham chira bénh tai cac phong kham vira va nho trén dia ban thanh pho Pa
Ne:mg)
. Y U 3 N ~ Research on factors affecting the decision to use Mobifone's mobile service - a .
TS.L&Thi [ThS.BuiTrin |TS.V3Thi [TS. Trén ThS. Vi NGUYEN THI ! R . L " |TS. Phan Van
10 |HP121 Minh Dite Huan Thanh Thao |Thién Vi Thanh Nhan 20BA082 THUY HUYEN 08/03/2002| 20EC |case in Da Nang (Nghle.n C}m céc yeu tolanh humg dén quyyet Cpnh:lua chon sur Thanh 11
dung dich vu di dong cia Mobifone - truong hgp ¢ Pa Nang)
RESEARCH ON FACTORS AFFECTING CUSTOMER SATISFACTION
TS.L&Thi [ThS.BuiTrin |TS.V3Thi [TS. Trén ThS. Vi R . FOR VAN HUNG MINH LIMITED LIABILITY COMPANY ( Nghién ctru |TS. Nguyén Thi
11 HP122 ok Bire Huan Thanh Thao |Thién Vi Thanh Nhan ~ |20BA074 |TRANTHU HA | 07/11/2002 | 20EC | .o yéu té anh huong dén sy hai 1ong cia khach hang déi voi Cong Ty Trach | Thanh Huyén 12
Nhiém Hiru Han Van Hung Minh)
XII: TIEU BAN 12 (tir HDP123 - HP133)
Ngay bio vé: 24/06/2024
Thaoi gian: 07h30-11h30
Phong: K.B101
FACTORS AFFECTING ONLINE REPURCHASE INTENTION: AN
TS. Vin ThS. Pang Thi |TS.Nguyén [TS.Phan Van |ThS. Vi Thi . o EMPIRICAL STUDY ON VAN HUNG MINH LIMITED COMPANY TS. L& Thi Minh
1 |HbI23 Hung Trong | Thanh Minh Thi Thu Bén |Thanh Tuyét Mai 20BA242 |BUI THE HUNG| 05/11/2002]  20EC (NHUNG YEU TO ANH HUONG Y BINH MUA LAI TRUC TUYEN:  |Dirc !
NGHIEN CUU THUC NGHIEM VE CONG TY TNHH VAN HUNG MINH)
V V . x B i . INTENTION TO ACCEPT THE USE OF VR/AR TECHNOLOGY IN N
2 |Hp124 ;?hv?r‘}on ;E:m? :\‘/'I“f] rT hi LSH ?f“y;é‘?n ﬁa ::]’a“ Van ?S&V&gh’ 20BA063 Uﬁg‘éﬂf THE 1 20/04/12002| 20EC | VIETNAMESE ENTERPRISES (Y BINH CHAP NHAN SU DUNG CONG \Tﬁ‘ Tran Thién 2
tng trong P d NGHE VR/AR TRONG DOANH NGHIEP VIET NAM) "
- , . X . o p p PROMOTIONAL BUSINESS STRATEGY FOR HEXAGON DESIGN s
3 |HP125 ;Snvf‘r‘; . ;L‘:nf 3"%1 E hi %S‘ ]: IT\f“yg?n ﬁa : ;lan Van ;hs;t\;‘/} Tih‘ 20BA208 gﬁgg VAN 1910772001 | 20EC | JOINT STOCK COMPANY (CHIEN LUGC XUC TIEN KINH DOANH I/S Tran Thién 3
ung 1rong Pune wetva CHO CONG TY CO PHAN THIET KE LUC GIAC (HEXAGON)) v
A STUDY ON CUSTOMER SATISFACTION WITH WEBSITE DESIGN
4 |upiog [TS- Van ThS. Pang Thi |TS.Nguyén [TS.Phan Van |ThS. Vi Thi J0BAGS0 VO NGUYEN 09/12/2002| 20ec | SERVICE QUALITY IN DA NANG CITY (NGHIEN CUU SU HAILONG  |TS. Trin Thién 4
Hung Trong | Thanh Minh Thi Thu Bén |Thanh Tuyét Mai THUY TRAM CUA KHACH HANG VE CHAT LUQNG DICH VU THIET KE WEBSITE |Vii
TAI THANH PHO DA NANG)
STUDYING THE FACTORS AFFECTING CUSTOMER SATISFACTION
. x . - WHEN USING CLOUD SHOP SOFTWARE OF WINDSOFT .
TS. Vin ThS. Pang Thi |TS.Nguyén |[TS.Phan Van |ThS. Vi Thi NGUYEN THI Lo M . ThS. Truong Thi
5 |HD127 Hing Trong |Thanh Minh | Thi Thu Bén |Thanh Tuyét Mai 20BA013 | 0C HUYEN 24/04/2002| 20EC | TECHNOLOGY COMPANY (NGHIEN CUU CAC YEU TO ANH HUONG | oo 5

DEN SU HAI LONG CUA KHACH HANG KHI SU DUNG PHAN MEM
SHOP CLOUD CUA CONG TY CONG NGHE WINDSOFT)




BUILDING A MEDIA AND SALES PLAN ON THE TIKTOK PLATFORM
FOR SILK PRODUCTS OF VIETHOUSE JOINT STOCK COMPANY (XAY

6 |HDI128 Eﬁgﬁ‘ﬁm %:nfsﬁ g hi %Su ?l‘fl‘l‘yggn ﬁa : ;‘an Vvan %Sétvhi:ih! 20BA146 ﬁf{ONG GIA 2511012002 | 20EC |DUNG KE HOACH TRUYEN THONG VA BAN HANG TREN NEN TANG \T/?:n Truong Thi |~ ¢
g lrong ‘ Y TIKTOK CHO SAN PHAM LUA TO TAM CUA CONG TY VIETHOUSE
SILK)
—— RESEARCH ON DETERMINANTS OF INTENTION TO PURCHASE
7 |pi2g [TS- Van TS. Nauyén Thi |1, 0 248 |TS. Phan Van [ThS. VA Thi {50000 INGUYENTHI | o000 5o s | SOLAR ENERGY PRODUCTS ONLINE IN VIETNAM (NGHIEN CUU VE |TS. Vo Thi o
Hing Trong | Thu Bén Minh Thanh Tuyét Mai TUONG VY CAC YEU TO ANH HUONG DEN Y DINH MUA SAN PHAM NANG  [Thanh Thio
LUONG MAT TROI TRUC TUYEN TAI VIET NAM)
TS, Ding RESEARCH ON FACTORS AFFECTING CONSUMERS INTENTION TO
s |piso |18 Van TS.Phan Van |1, S ITS. Nauyén (ThS, VaThi {00000 |LE HIEN o2s09/2002 | 208C USE ELECTRONIC PAYMENT AT VNPT HUONG KHE, HATINH  |TS. V6 Thi 0
Hing Trong | Thanh Minh Thi Thu Dén | Tuyét Mai LUONG (NGHIEN CUU CAC YEU TO ANH HUGNG TGI Y DINH SU DUNG CUA | Thanh Thao
NGUOI TIEU DUNG TAI VNPT HUONG KHE - HA TINH.)
A STUDY ON FACTORS AFFECTING CUSTOMERS REPURCHASE
i _ |ThS. bang . _— . INTENTION TOWARDS PRINT ON DEMAND PRODUCTS VIA _—
9 |Ep131 Es‘;lvinmn ﬁ N :;’an VA 1hi Thanh %Sn ?f“y;gn ?Sétlezfim 20BA240 ESREI(EBNMINH 27/06/2002| 20EC |WEBSITE IN DANANG (NGHIEN CUU CAC YEU TO ANH HUGNG DEN %Slaxl"TTh};‘o 10
tng frong Minh P o4 QUYET PINH MUA HANG LAP LAI SAN PHAM IN AN THEO YEU
CAU TREN WEBSITE TAI THANH PHO DA NANG)
—— A STUDY ON DETERMINANTS OF INTENTION TO BUSY
TS. Van TS. Phan Vin . TS.Nguyén |ThS. Vi Thi PO THI CAM CONSTRUCTION MATERIALS VIA WEBSITE IN VIET NAM (Nghién ciru |TS. V& Thi
10 D132 Hung Trong |Thanh E};Ehaﬂh Thi Thu Dén  |Tuyét Mai 20BA112 VAN 02/09/2002/ 20GBA céc yéu t6 anh huong t6i ¥ dinh mua vat liéu xay dung trén website tai Viét  [Thanh Thao 1
Nam)
"SOLUTIONS TO IMPROVE OPERATIONAL EFFICIENCY BUSINESS
§ _|TnS. Pang . o . . AT LIMITED LIABILITY COMPANY TUAN VIET GENERAL TRADING — N
11 |HP133 ;iﬁve"lfnron i:a :;’a“ VAN i Thanh %Sn ?ﬁg‘é’n gsét\ﬁ;ih‘ 20BA060 ECN)::NG NHAT | 0g/05/2001| 20EC | DA NANG BRANCH (GIAI PHAP NANG CAO HIEU QUA HOAT PONG I/i Tran Thién -,
& frong Minh : Y KINH DOANH TAI CONG TY TRACH NHIEM HU'U HAN THUONG MALI

TONG HGP TUAN VIET — CHI NHANH DA NANG)




